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Big Brother is watching YOU

Originally created in 2000, Image Analyser 3.0 by Image Analyser Ltd. has recently expanded to detect porn within a digital data transmission. The method has been in place in the software for some time, but the latest version features significant improvements which make it practical to monitor applications in real time. 

Originally designed for a pharmaceutical company who needed to analyse medication dosages visually, the project expanded to look for people in images and later, images of a pornographic nature. Currently the firm works with ISPs, software developers and managed online services to ensure users are complying with any anti-porn terms and conditions of use.  
Taking things further, Pune in western India has adopted the technology for a broadband wireless system called Pune Unwired, which is available across the city for use by its citizens. By using Image Analyser in a product called PornRestraint by Visesh Infotecnics Ltd. Pune Municipal District Authority can detect adult images and video on computers, PDAs, mobile phones, in data transitions and even on video iPods. Based around a complex algorithmic-based system of multiple modules, images are examined in real time, initially by looking for large areas of skin – regional skin tones can be distinguished between too. The software then estimates the probability of the image being pornographic based on edge detection, curvature and the proportion of the image with a person, or persons, in it.
The software is expected to be widely adopted on social networking sites, especially those appealing to the conservative American market, such as MySpace and Facebook. It’s ideal for child protection site-monitoring software and corporations keen to avoid their employees viewing objectionable material, of course. While it can’t spot everything, it only takes one image to be flagged up to a system administrator, inspected for content and its nature ascertained for the system to be effective – especially as a deterrent. 
More bad news for online erotica fans

In another crackdown move on porn, China’s Ministry of Public Security has announced a six-month campaign to target ‘cyber strip shows’, explicit images and video, and even sexual literature and audio content.
According to Xinhua News, Zhang Xinfeng, a deputy public security minister, said, "The boom of pornographic content on the Internet has contaminated cyberspace and perverted China's young minds." In light of recent prison sentences for website operators in China, it’s a tough time to be in the adult arena in the world’s most populated country. With approx. 137 million net-users in China, only the USA has a more connected populous. While pornography is outlawed in the country as a whole, relatively easy access to it via the web and mobiles has caused growing concern to the authorities.
"The inflow of pornographic materials from abroad and lax domestic control are to blame for the existing problems in China's cyberspace," Xinfeng said. He also said sending pornographic texts or MMS messages can land Beijing residents in detention for two weeks and cost them up to 3,000 yuan- almost $400. Particularly targeted are second-hand phone dealers who sell phones or memory cards pre-loaded with pictures or video. At least 19 dealers now face between six months and three years in prison, said Beijing public security authorities, according to Xinhua News.
BelgacomTV take things Private

In mid April it was announced that Belgacom, a major Belgian telco, had reached a multi-year agreement with Private for VOD content. Hundreds of titles from Private’s back catalogue will be made available on demand for subscribers to BelgacomTV, their IPTV service.
Their expectation is Private will have a presence on every major IPTV and Cable VOD platform across western Europe by the end of the year. CEO, President and Chairman of Private Media Group Berth Milton says that, “the IPTV/VOD market is without doubt the fastest growing TV experience and compared to traditional broadcasting, such as Pay-Per-View in the US. Our experience is that it generates higher sales per subscriber at a considerably lower cost. IPTV/VOD will most definitely be a significant source of both sales and profits for Private going forward.”

SexSearch.com in the spotlight
An Ohio man who had sex with a 14-year-old girl he met via SexSearch.com is suing its executives and partners in US District Court for letting it happen. He claims that since SexSearch state that it verifies the age of all its members, he had no reason to believe she might be a minor and therefore the defendants committed fraud and violated Ohio consumer laws by allowing a child to ‘market’ herself to adults.
The man was arrested after having intercourse with the girl at her home and a selection of charges were levied against him, including unlawful conduct with a minor. He’s facing 15 years in prison.
Pertinent to the wider adult industry, the plaintiff’s case relates to the use of credit cards as age verification online, and whether their use should be regarded as proof of legal majority, which is the norm at the moment. "[Verifying age via] credit card is one of many tools that can help keep minors from accessing adult web sites, but it's certainly not a foolproof system," said Joan Irvine, executive director of the Association of Sites Advocating Child Protection. 
Industry Attorney J.D. Obenberger asserts that the dating site's credit-card age-check service does not create a legally defensible ‘reasonable belief’ that a potential sexual partner is at least 18 years of age. Obenberger said the onus remains upon an adult to check the age of the individual with whom he or she has sex, and an adult should not rely upon an online dating service to take care of that responsibility. He added, “it simply is a matter of common sense.” 
Rather more sympathetic was Attorney Robert Apgood, whose Seattle-based practice focuses on the adult industry. "I believe that the Ohio plaintiff has some merit to his claims. Regardless of whether SexSearch uses credit cards for age verification, it nevertheless made representations that it conducted age verification on all of its members. [The] Ohio man still had a duty to verify the female's age prior to engaging in sex with her. I am closely watching the court to see how it handles this fairly pithy question." 
The Ohio plaintiff is requesting unspecified damages, punitive damages, and triple damages under Ohio's Consumer Sales Practices Act. He’s also seeking a restraining order blocking SexSearch from accepting any more Ohio members and wants the company to pay his legal fees. 

The Devil’s in the detail for Hi Def.
High-definition entertainment is under even sharper scrutiny as porn titles are shipped, but Vivid Entertainment boss Steve Hirsch, a very vocal advocate for the technology, says they’ve overcome ‘HiDef’s’ growing pains.
“When we first used hi-definition people were a bit like 'Wow! You can see everything,'" Hirsch said. "But we've moved on since then. The difference is between those people who make movies properly, with the right lighting and make-up, and resources, as opposed to people who wing it, who don't have the budgets we do.”
The firm’s multi-format releases are being cited as a barometer by analysts desperate for clues at to the outcome of the format war. With so much money at stake, not only are both camps betting on their own format’s ultimate supremacy, they’re also betting on the ‘losing’ side taking a financial battering, which may affect the entertainment industry landscape for years to come. 

However, Hirsch is adamant that Vivid’s decision to release new titles, including Debbie Does Dallas… Again, isn’t sitting on the fence. “We are not in the business of taking sides. We produce content for all formats and that is how we will proceed.”

A part of that commitment to multi-format support is Hirsch’s belief that DVD (and next-gen DVD) sales will only represent a sliver of his company’s business in a few years as Internet content makes the transition from PC to home television.  “Ten years ago around 80% of our business was DVD [and video] sales. This year it’s going to be less than 30% and in five years I anticipate it being less than 5%”, said Hirsch. “Television, DVD and the Internet are going to converge in the next five years – Television will become the computer.”

He finished, “When we get to a download-on-demand market, new films are going to be competing with tens of thousands of other titles. So the question will be how to stand out; how do you differentiate yourself? The ones that figure out that question will be the ones to survive.” 

Final Reminder: Eurowebtainment in Majorca

Last minute frantic flight booking awaits anyone who’s left it this late to organise their trip to this spring’s Eurowebtainment event in Palma, Majorca. May 10th to 13th at the five-star Hotel Playa Golf on the island, the bash is described as ‘Biz & Fun in the Sun’ and as the prefect place to make new business contacts in the fields of Internet and Telecoms adult entertainment. For more information quickly contact Gabi Stöckli or Cornelia Gross on +423 232 6846, email info@eurowebtainment.com or visit the web site at www.eurowebtainment.com. 

Alternative show; less time pressure
Internext Summer, the pre-eminent B2B trade show for digital adult entertainment in the US (and thus beyond) is to be held at the Westin Diplomat Resort & Spa in Hollywood, Florida. Running from Friday the 3rd of August to Sunday the 5th, this year’s show theme is ‘One Industry. One Goal. One Event.’ Practically a Queen song title. 
Internext’s stated goal is to gather content producers and distributors, webmasters, mobile companies, technology manufacturers, sales and marketing professionals, and others involved in the production and distribution of adult entertainment in one place for three days of intensive networking, education, and deal-making. 
"We see many things currently impacting the adult entertainment industry," said Darren Roberts, CEO of the AVN Media Network, the body that organises the event. "This industry is now focused on creative content production, maximising the distribution of such content, and the technology that powers that distribution. Internext does an excellent job of bringing all of these elements together." 
Internext Summer will incorporate three targeted, educational tracks focusing on content production and distribution, sales and marketing, and technology. Additionally, a special-events programme will present case studies from the virtual novelty retailing realm, speed-networking sessions, a gay community roundtable, and website-design critique clinics. A welcome address and cocktail reception will open the event on the Thursday evening preceding the show, and a live adult domain-name auction will occupy the late-afternoon hours of the show's second day. 
Online registration is available via the show's official website, Internext-Expo.com, and an all-access pass is priced at $250 (currently £125ish) during the early registration period; it will rise to $300 (approx. £150) on June the 14th. Only registered attendees will be allowed on the resort's premises. 

Surf the mobile ‘net for ‘3’? (Not quite)
3UK has launched a flate-rate data tariff to encourage use of the mobile internet outside of its X-Series customer base. The £5 monthly service allows up to 1Gb of data per month to be accessed by 3UK’s 3.9 million customers who own ‘recently’ launched handsets. The tariff is to compliment 3’s existing X-Series multimedia package, which already bundles Skype, Yahoo, MSN, Slingbox and Orb with unlimited data for £5 or £10 a month. It’s being marketed as a cheap way for IM or email addicts to stay in touch while on the move, but is also suitable for accessing the wider ‘net, and all it’s fleshy digital delights.
3’s marketing director John Penberthy-Smith, said: "Building on the innovation and success of X-Series, our latest mobile internet package gives our customers freedom to use the internet on the move and to choose a handset which really works for them." 3UK is also offering customers a Video Talk 500 deal, which includes 500 anytime video call minutes to any network for £15 a month.
Perfect 10 in an imperfect world
Perfect 10 have a reputation for aggressively protecting their copyright, and while Google’s policy of showing thumbnails generated by image searches was their target around this time last year, this year it’s web hosting firm CWIE and payment collection company CCBill. Perfect 10 argued that the two firms molested their copyrights, trademarks and right of publicity by providing services to porn sites which had misappropriated (stolen) images from their publications.
CWIE and CCBill countered the allegations in the suit by claiming that several provisions of the Digital Millennium Copyright Act (DMCA) and the Communications Decency Act acted as a barrier, rendering the companies impervious to Perfect 10's claims as both statutes provide immunities and shields for providers of online interactive services.
Perfect 10 argued that the companies lost these protections by failing to implement the policies required by the DMCA in a reasonable fashion. However a district court agreed with the service providers and granted them protection under the two statutes. The district court declared Perfect 10 had failed to erect a substantial case against the two companies, and ruled in favour of the service providers on most issues.
But that wasn’t the end of it. The 9th Circuit Court of Appeals determined that the district court had brought the case to its climax prematurely, and sent it back to the lower court on several grounds. Amid a lot of fairly standard procedural reasons for referring the case back to the lower court, the 9th Circuit decided to lay down a few legal decisions with some real importance for intellectual property and immunities on the Internet.
It’s claimed CCBill blocked Perfect 10's credit card numbers when the company tried to buy subscriptions to the allegedly infringing porn sites, ostensibly because Perfect 10 kept cancelling its subscriptions and reversing charges. This, CCBill argued, ran up costs and was a disruptive misuse of their service.
The 9th Circuit's ruling stated Perfect 10 would have to show that the DMCA protections don't protect CWIE and CCBill from the charges, then prove that the service providers actually infringed their copyrights. Easier said than done.
Mills & Boon set to get textual

Famed romantic book publisher Harlequin Mills & Boon have signed a deal with ICUE. This British firm offers the capability to transfer books into a phone-friendly format, and plan to make eight Modern Romance (the very softest of softcore erotica?) titles available to download in May. 
UK publishing director for Mills & Boon Alison Byrne, said: "Our Japanese operation has had great success selling our books in mobile-phone format. Japan is normally 18 months ahead of the UK. They are finding that it's women who like reading on phones and romantic fiction that's rising to the top."
ICUE mobile books can be read in any of four ways. Either as autocue-style text moving from right to left across the screen, a scrollable text block moving up and down, single words flashed up in quick succession, or a full page of text to be navigated. Random House, Penguin and HarperCollins have already signed up, and it’s been suggested the likes of Nexus and Black lace won’t be far behind, especially as women are often regarded as being much more comfortable with explicit literature then explicit images, especially on portable devices.
XXX dead at last. Probably.
At the end of March ICANN, the body which oversees the allocation of top level domains, such as .biz and .mobi, put the final kibosh on the long-running .xxx proposal. For now. Their decision was mostly due to fears that ICANN would be dragged into issues of content regulation, which are beyond its remit.

The decision to reject ICM’s attempts to have the domain made available has been welcomed by most in the adult industry, who feared the easy filtering and extra controls such ‘ghettoisation’ would bring.
The ICM Registry, which actively supports and promotes .xxx , claims the right move would have been to safeguard children using the ‘net. On hearing that ICANN had rejected their proposals again, ICM president Stuart Lawley said they were, "extremely disappointed" and vowed to pursue the matter, possibly through the courts. Having invested years and millions of dollars trying to get the domain approved, he’s unlikely to take ICANN’s firm ruling as a final nail in the plan. The fact the proposal went to a 9 to 5 vote (with one abstention) at ICANN’s meeting in Lisbon, Portugal, offers some hope for the future to Lawley.
RIP VHS
It was only a matter of time, but at last Hollywood studios have announced that they’re to cease producing VHS tape releases of their movies. After 30 years of faithful (except the occasional tangling incident) service, the format’s being retired with a lone exception of kid’s movies. Perhaps on the grounds that cassettes are easier to handle with little fingers covered in jam.
Variety, the Hollywood trade paper, saluted the format's step into oblivion with an acidic obituary, noting that VHS “died of loneliness” and that it's “survived by a child, DVD, and by TiVo, VOD and DirecTV.” 
Although the adult industry has been moving away from videotape for several years, the end of production by mainstream Hollywood studios is a clear message to the world; Tape is Dead. Long live DVD (or HD-DVD, or Blu-Ray…). Expect to see significant clearances of VHS in any high street shop still selling them, and the bargain bins empty by the end of the year. 
For those who recall the revolutionarily change on their viewing habits which tape brought, it’s a sad day. The plastic brick brought cinema home, let you go out and still not miss Buck Rogers and Nightrider and fundamentally changed consumer’s relationship with broadcast video media. There was a time when the choice was which of the three channels to watch, or have a game of Binatone tennis. Tape raised entertainment expectations to a ‘what I want, when I want it’ standing at a time when only the Sony Walkman and C60 cassettes was doing anything similar. VHS, RIP (Rewind in Peace).
Google’s AdSense bans adult advertisers
Following weeks of speculation, Google have announced a new policy which disallows adult domains in its AdSense for Domains (AFD) programme. Defining adult sites as ‘any domain whose name, content or advertising is lewd, graphic, or profane’, Google stated that AdSense customers with adult domains are required to remove them from the AFD program by May 31.
According to an email sent by Google to its customers, the company state they will additionally ‘provide amendments to contracts to exclude adult domains from the exclusivity clause.’ 
Although rumours of the impending decision had been circulating on some adult forums, the news came as a shock to the industry. GEC Media President Greg Dumas, who also owns and manages several large adult domains that received traffic from the AdSense programme commented, "It really took everybody by surprise. When you hear those rumours, you think, ‘Maybe it’ll happen in a year, two years.’ No one figured six weeks. This is a death sentence for a lot of domainers." Dumas continued, "It’s going to have a twofold effect: All of the people who were buying those ads that the domain traffic was going to…their advertising is going to be affected. They’re going to lose a lot of traffic. And, the people who had domains -such as myself- are going to see a drop in revenue."
Taking an upbeat stance, Dumas finished, "I don’t see this as being the end of our business, but it will significantly impact it. It’s such a big marketplace that other people will step up [to take Google AdSense’s place]. Adult traffic is a lot. What I think is that people are going to find an immediate home for their traffic. You just have to hope they optimise and get the same kind of results that Google did." 
