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Private launch Social Networking site
In April Barcelona-based Private Media Group, alongside Pilgrim Telephone Inc., announced the US and Canadian launch of ‘Intimate Connections’, an instant voice messaging service for mobile and land-lines. They described it as the first step in a strategic North American alliance. 

The service gives fans the opportunity to connect with each other, and to hear from Private girls and their friends. Intimate Connections callers spend on average $50 per call, which is expected to generate substantial incremental revenue for Private.

COO of Private Media Group, Peter Cohen, said, “This new venture for Private expands our content offerings onto additional consumer delivery platforms. We are pleased to offer this new compelling product to US and Canadian consumers. With Intimate Connections we will extend the customer experience, strengthen brand loyalty and create unique opportunities for cross promotion. Pilgrim Telephone was selected to operate the service because of their demonstrated leadership in telephone based social networking services.”

With over 20 years of operating experience, Pilgrim Telephone is a provider of voice-based social networking services. Intimate Connections is used by some of the world's largest media groups and mobile phone networks including On Command, New Frontier Media, Playboy, Club Jenna, Digital Playground and Rogers in Canada. Joe Sulmar, Pilgrim’s SVP of Business Development, explained, “Private is one of the leading global companies in high-quality adult entertainment and we expect to drive significant incremental revenues in this new business venture for them.” 
The service is expected to launch in Europe if the US and Canadian model is as successful as anticipated.
Mowser get the bullet
A year on from its launch, Russell Beattie’s transcoding ‘Mobile Browser’ business Mowser has had its plug pulled. Intended to compete with Google, Greenlight Wireless’s Skweezer and other developers reformatting Internet content for mobiles, decreasing traffic and lack of funding has forced the entrepreneur to say, “Active development on Mowser has stopped”. 
Beattie, a former mobile developer for Yahoo, writing in his blog, added, “We haven’t been able to raise funding, and as a site, growth has been flat or falling for the past couple months because of various search-engine tweaks I’ve done. We’ll keep the site running for the time being, but we’re going to encourage others to not rely on the service as it could disappear in the future.”
Saying that the mobile Internet market is ‘limited at best, and dying at worse’, the long-time evangelist for a wireless-world-wide-web, Mowser’s creator Beattie always envisioned Mowser as a short term solution to bridge the worlds of traditional Internet and the mobile version. He also stated a lack of ‘quality traffic’ -80% of Mowser’s traffic was porn-specific- meant it’d be some time before a true mobile Internet would be a reality. It’ll also need web-friendly phones, such as Apple’s iPhone and Nokia’s N95 to become commonplace.
Beattie continued in his blog, “What’s going to drive that traffic eventually? Better devices and full browsers. It would be easy to say that the iPhone ‘disrupted’ the mobile Web market, but in fact I think all it did is point out that there never was one to begin with.”
In common with other web-to-mobile developers, Beattie was accused of stripping web-ads and replacing them with his own by bloggers when he launched Mowser in 2007. Critics were mistaken, but the controversy underlines one of the many pitfalls developers must dodge to make the web wireless.
YouPorn isn’t, WePorn isn’t, but iPorn is under a ‘vest
AdultVest Inc. of Beverly Hills is an investment bank which, as the name suggests, concentrates exclusively on adult industry business; investments, acquisitions and mergers. In April they announced the acquisition of iPorn.com for an undisclosed sum, coinciding with the firm’s online marketplace topping $7billion in available capital for adult industry-related investments.
Speaking at some length, AdultVest Chairman, Francis Koenig said, "We are very excited about the acquisition of iPorn.com. Investors in our Priapus Investment Fund, LLC are extremely pleased to be a part of this landmark purchase. We have very big plans for iPorn.com. This acquisition is a natural fit. Our team has incredibly strong technical and marketing capabilities and we have already developed several mobile and SMS technologies that are in the process of being patented. Our developers are already hard at work on what will be 'the iPorn.com platform' and we have begun to cut deals with technology providers and major adult studios. Developers, content producers, strategic partners, and investors interested in iPorn.com should contact us now while we are laying the critical groundwork. We have several major acquisitions on the horizon which will complement iPorn nicely. Our goal will be to bring these combined acquisitions public. Ultimately our goal is to assist in bringing all the successful adult companies' public, not just the ones we invest in. Our online investment community -AdultVest.com- is now growing at the rate of $300 Million USD per week, and quite a few of the companies listed have successfully secured funding through our online marketplace. The public wants to invest in this industry, but there are not enough opportunities out there in the public market. We are working to create those opportunities. Transparency and liquidity builds credibility and investor confidence, which ultimately drives the price of a company higher. I believe this is the formula to unlocking value in some of the adult industry's hidden gems. Wait till you see what we have in store.” 

Koenig also said the firm is obtaining patents for distributing pornography via mobile phones and other new technology.


Abbywinters.com goes three-ways

It has been announced that Abbywinters.com, award winning website of the Australian adult producer of nearly the same name, is to undergo extensive reorganisation. Splitting content into girl-girl (girl-girl.abbywinters.com), solo (solo-abbywinters.com) and ‘Abbey Winters’ trademark female masturbation videos’ at intimate-moments.abbywinters.com will compliment new marketing and production plans. Those plans included dramatically increasing production over the last year, resulting in exclusive and original content for each site, daily. They also feature extending the brand’s DVD, VOD and other media offerings.
Allowing consumers to subscribe to one or more AW sites will let them focus on content which specifically appeals to them, while giving the business new revenue and marketing opportunities. 

CEO of abbywinters.com Garion Hall, said, "We've been talking about the site split for years, and planning it for around 12 months. It's really exciting to see the site grow and evolve this way. It has the potential to raise revenue, allow our customers more choice, AND let's us put more content up on the web. So really it's a win-win-win."

John Carney, head of the Abbywinters web development team, added, "This is a major overhaul of our home-grown web systems. A huge amount of planning and effort has gone into this project, ensuring a seamless transition and zero site downtime. Our uncompromising commitment to quality throughout is what makes abbywinters.com unique in this industry."

HeatSeek unveils new site, trumpets half-million downloads

Calling their browser the ‘safest way to surf the web on your personnel computer’, San Francisco’s HeatSeek has announced the Heatseek private browser and media player has clocked-up 500,000 downloads. In addition, the company has launched a new website at heatseek.com to give users easy access to the software. HeatSeek’s WorldCash affiliate programme has also received a makeover, and pays $50 per sale, or on a pay-per-install basis.
Claiming HeatSeeks patent-pending technology delivers a better experience for adult-content fans, the software encrypts downloaded content, and isolates history, bookmarks, cookies and cache from other users of the computer. Indeed, users can even install and run HeatSeek from a USB key. It also protects against malware, popups, spyware and viruses, while giving targeted advertising opportunities to merchants. Awarded a maximum five star rating by Tucows, the software was described as ‘the best way to hide porn’ on your PC by Maxim Magazine.
Private pushes deeper into European IPTV
PMG has partnered with Neuf Cegetel in France as a part of Neuf’s Triple-Play offering. Their VOD IPTV platform already carries over 200 TV channels across France, including all top domestic and international channels, plus 5,000 VOD/streaming titles, featuring documentaries and movies. The partnership with Private Media Group will allow them to access hundreds of titles from Private’s extensive back-catalogue of classics, as well as new releases.

Peter Cohen, COO of Private Media Group commented, “We are delighted with being able to feature our content on Neuf Cegetel’s platform, which with 750,000 subscribers has a 30% market share of the French IPTV market. With this launch we have taken another step forward in our aggressive IPTV rollout in the dynamic European IPTV/VOD market and now have our content accessible to more than 90% of French IPTV subscribers.” 
Cohen concluded, “France, with its population of 62 million people, is currently the overwhelmingly dominant and most rapidly growing IPTV market in Europe and consequently we expect this development to have a very positive impact on our business going forward.”

During 2007 the European IPTV market grew by 60% to 6.4 million IPTV subscribers. Neuf Cegetel operates its own national network infrastructure in France, with over 49,000km of optical fibre and boasts of heavy investment in their DSL access network. By the end of last year, Private had entered into agreements supplying content for VOD services to a total of 24 major platform operators in 11 European countries, thereby gaining 70% market coverage with 4.5 million subscribers.
Google’s UK advertisers to play dirty?
British advertisers are bidding for keywords trademarked by rivals to make the most of recent changes to Google’s Paid Search strategy. The new policies mean consumers who use the search engine to seek by brand name can also be presented with sponsored links from rivals. The move by Google is expected to make the cost of paid-search adverts jump as some of the UK’s biggest names are brought into online conflict. The changes will take effect on the 5th of May this year and have implications for the adult industry too. Which sex shop owner wouldn’t want their store automatically listed alongside a certain Gold-owned chain when ‘Ann Summers Shop in Whichever Town’ is searched for?
The Institute of Practitioners in Advertising’s Head of Digital Nigel Gwilliam said, “The scale and manner of impact will vary enormously between advertisers, and this won't necessarily be limited to paid-for search strategies, but also natural search, online advertising as a whole and in some cases offline activity. This unilateral move by Google shifts the goalposts for all brand owners in the UK.”
Harmony Films latest to join Global Digital Broadcast
Signing an agreement with UK-based GDB, Harmony Films’ agreement will deliver the studio’s titles around the world via IPTV. As one of the 20 featured adult production channels on GDB’s line-up, Harmony has beaten several other companies who were pressuring for inclusion, say GDB. 

Founded in 2005 Global Digital Broadcast of Brighton and Hove operates the PlayTV network in the UK as well as Via America outside the US and SuncasTV in the States, plus IPQube in the Philippines. Global viewers can also see the company’s offerings via their GoXXXTV.com Internet portal. 

Jason Maskell, Harmony Films' sales and marketing manager, said, "Having our titles chosen as part of GDB's adult offerings is a tremendous testament to the quality of our productions and an opportunity to work with one of the leaders in the IPTV industry. They've made impressive strides to bring IPTV from an idea to a product that's available to practically anyone with a broadband Internet connection."

Jim Deans, co-founder and managing director of Global Digital Broadcast, said, "Harmony, over the years, has impressed me with its commitment to producing high quality movies. Whereas other production houses have gone down the gonzo route, Harmony has consistently kept the bigger consumer picture in sight; from the calibre of its content, to the decision to embrace IPTV."
Yet more from Private

Private have launched a white label site for their Private-To-Own product. Resellers and affiliates can have their own Private digital download movie site, branded site. Using the trusted DivX platform, the white label online stores will have access to a library of almost 1,000 Private films, with at least two new titles being added weekly. 

Featuring interfaces in English, German and Spanish, with French being added shortly, the multilingual sites are customisable for look and ‘feel’, as well as navigation. Giving content-control to the reseller, genres and themes can be matched to firm’s specific targets. Lesbian, teen, fetish, etc. movies can all be marketed with tools from privatecash.com and payment is made fortnightly, with updated online stats available daily. 

Panos Kouvatsos, Private’s Affiliate Manager said, “The download-to-own market is still relatively new, but since we launched Private to own in August 2006, we have seen significant incremental sales month on month, with a 44% increase in revenues in Q3 and Q4 2007 compared to Q1 and Q2 of that year.  Now that we have the ability to offer this platform through our affiliate program www.privatecash.com we expect to see a substantial increase in revenues over the coming months.”

Giles Hirst, Private’s Marketing Director, added, “Private is one of the few adult companies offering this unique platform to the market place.  Customer retention is guaranteed because once users have tried the experience our records show that they repeatedly return to purchase our titles.” 

For further information contact panos.kouvatsos@private.com
LTS go VOD

LTS Media Ltd. Of London is an online consultancy company who have developed a content delivery platform with the intention of making the streaming media technology affordable to medium sized businesses. Offering Pay-Per-Minute, Pay-Per-View and Subscription services to match users needs and client’s requirements, the DRM-protected content is backed-up by a robust content management system boasting full e-commerce functionality.  

LTS MD Ben Recknagel explained, “Streaming, as it is currently offered by few specialist providers, is still being perceived as a very costly and time consuming process and most companies give up their dream of expanding into Video On Demand due to spiraling costs and confusing development issues. We are determined to offer our highly professional services to the industry for a very attractive cost without compromise. A fully operational streaming website is also available as a showcase for everyone who is interested in our technology and business integrity of our system”
Might be a bit too ‘last minute’, but not used last month 
Last call for Singapore
Mobile Content World Asia 2008 will be at the Raffles City Convention Centre, Singapore from May the 5th to the 7th. As the third time the conference has been held in Asia, it promises to build on past success and develop with the audience in mind to provide a platform for information exchange between industry players and extended business networking. More information can be found at terrapinn.com/2008/mcw
Unused stories from last month below; may need editing!

Cyberheat feel the… heat.
The Federal Trade Commission and the US Department of Justice have ordered Cyberheat to pay $413k in civil penalties. The settlement additionally requires Cybernet to more closely monitor its affiliates so they don’t pay any who continue to use spam email to drive customers to Cyberheat’s web sites. The intention being they comply with US laws and avoid future violation of the Adult Labelling Rule and Can-Spam Act. These require commercial senders of explicit adult material via email to include ‘SEXUALLY EXPLICIT’ in the subject line, and to keep graphic content below the initially viewable area of the mail.
The Federal Trade Commission targeted seven companies in 2005, for illegally exposing unwitting email accounts, including those of children, to graphic sexual content, in violation of US law. The settlement announced in March ends the case against Cyberheat and brings the combined civil penalties in the cases to over $1,600,000.

Although Cyberheat didn’t directly send spam, affiliates in its marketing programme did and it was the US government’s position that Cyberheat was still liable. The FTC agreed and the Department of Justice filed the proposed consent judgement with the US District Court of Arizona. This is now subject to final court approval.

Rollover Second Life, Rude is coming

In early March social networking site Rude announced that they were developing a 3D interactive community for adults only to be called ‘Rude Virtual World’. The multi-user environment, exclusively for Rude.com members is being created in partnership with Utherverse Inc. The community will allow users to create 3D virtual identities called avatars to ‘socialise’ with other members. 
Rude Marketing Director Chandie Foster said, "We are really excited to be bringing such a fun and technologically advanced feature to the Rude community. Working with Utherverse is very exciting, and we are looking forward to watching this project continue to grow for many years to come." 

Rude Virtual World will feature strip clubs, parks, nightclubs and shopping centres and much like Second Life, virtual merchandise will be sold in virtual stores such as sex-toy shops and intimate-clothing boutiques. The digital environment will also have cinemas where users can view new adult features or vintage films, and will be opportunities to engage in anonymous virtual dating and sexual escapades.

"With the ability to anonymously engage in their wildest sexual fantasies, all while in a completely safe and protected virtual environment, we think Rude [Virtual] World is exactly what our members have been looking for," Foster added. "It's simply mind-blowing technology, and we are thrilled to bring it to our community."[image: image1][image: image2][image: image3][image: image4][image: image5][image: image6]
