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Strictly Broadband offers extras

In a press release from Strictly Broadband MD Jerry Barnett, he says, “Strictly Broadband intends to launch a world first: lifelong access to streaming adult movies. This will enable porn fans to build an online collection of their favourite porn films, without needing to download-and-save anything. The collection will be discreet, accessible on demand, and stored online by Strictly Broadband.”


”With the ongoing decline in the DVD market, this provides a 21st century alternative for keen collectors of porn, without any of the drawbacks associated with downloads. There is no download time, no need for the user to store and back up movies - just instant, reliable access from anywhere with broadband. Details of the service are still being finalised- we expect to launch it during June.”


He continued, ”The price for a ‘lifelong rental’ will initially be somewhat lower than the retail price of a DVD - pricing will be reviewed regularly. We are currently using the working name of WatchForever - this may also be subject to change. The price paid to studios for each sale will be competitive with the price paid by distributors for a DVD, thus providing studios a new income stream to replace falling DVD income.”


Snap Snap Grin Grin
In May a US federal appeal court overturned an earlier ruling preventing Google's image-search displaying small versions of photos from adult websites.
Pornographic magazine Perfect 10, which also has a website, originally launched a case against Google in November 2004. Later they added Amazon.com to the complaint. The original ruling agreed that Google's thumbnail images could undermine Perfect 10's business of selling small images to mobile phone users. Perfect 10 also claimed the thumbnails on Google were helping searchers locate websites which were using their full-sized copyright images without permission. 
However, at appeal this ruling was rejected when Google reasserted the thumbnail images were ‘fair use’ and the court agreed they were ‘highly transformative’ work. Google General Counsel Kent Walker said, "We are delighted that the court affirmed long-standing principles of fair use. Google services respect intellectual property and help people around the world find what they're looking for.” On the full sized image claim, the court said, "There is no dispute that Google... assists a worldwide audience of users to access [copyright] infringing materials." 
It ruled that Google may have been liable if it could have taken "simple measures to prevent further damage to Perfect 10's copyrighted works and failed to take such steps". As no simple measures are or were available, the case was rejected. Nevertheless, it highlights a widening gap between information technologies and the legal framework as applied to copyright and fair use issues.  
$9.5 million for Porn.com
After Sex.com’s $12m price tag, Porn.com became the second largest adult domain transaction when MXN Ltd. acquired the URL for ‘in excess of’ $9.5m last month. MXN is Internet media and investment firm affiliated with downloadpass.com . The deal was brokered by Moniker.com and full details have not been disclosed, but it is believed to be the biggest ever ‘cash-only’ deal for a domain.
According to Monte Cahn, co-founder and chief executive officer of Moniker.com, "The sale of Porn.com further reinforces the growing trend of businesses that place a high strategic value on generic domains related to their industry. Porn.com will prove to be a valuable asset for MXN Ltd. because of its significant number of daily visitors, established type-in traffic in addition to being the top domain in the adult industry."

This prime piece of virtual real estate draws millions of unique visitors each month, cementing its position as one of the top type-in traffic (as opposed to clicked-to) adult sites. At the T.R.A.F.F.I.C. West Live auction in Las Vegas in March, Porn.com failed to reach its reserve, and the following information was given to potential bidders then: Average of 26,000 click-throughs per day to paid ads, earning between $2000 to $4000 per day and averaging 50,000 unique visitors per day. 
MXN Ltd. has stated there is in no immediate hurry to redevelop the site, saying, “It does not need to transform overnight. In the meantime, we will keep it parked with PremiumTraffic.com- a leading domain name monetising company.” 

According to a recent report from the Interactive Advertising Bureau and Pricewaterhouse Coopers the online adult industry is huge business, with $16.8 billion spent in 2006 and a growth rate that remains above 30% a year.

Broadband TV goes full stream ahead with Petel
British-based SexQube.TV, a wholly owned subsidiary of Petel Ltd. is being promoted as the world’s first Free-to-Air adult broadband TV channel. With revenue-gathering content, the channel also offers subscription and VoD services that give monthly or pay-per-view on-demand-access to R18 level content across a spectrum of genres. Petel Inc., whose UK business includes mobile phone media, e-commerce, adult entertainment and hosting purchased SexQube TV earlier this year and launches with 53,000 existing customers.
Featuring a ‘safe, secure and discreet environment’, the SexQube.TV user experience is enhanced with a wide range of interactive features including dating, member newsletters, video chat and personal spaces. Premium rate interactive services add to this and offer adult chat, webcams and picture/video subscriptions. Viewers can further develop their site experience through SexQube.TV’s online adult store, which offers instant purchase via ‘red button’ interactivity. 
In the UK SexQube.TV is targeting 11.2 million broadband enabled homes, with 27% of those customers already using broadband TV of one sort of another. The Nielsen Net Ratings survey of February 2006 reported 9.1 million men and 1.5 million women (growing at 14%pa) used adult websites in the UK. Adult websites also enjoy the fastest growing online spend, with an average spend of $310 per person per year, growing at 48% year-on-year.
Enabling SexQube.TV’s delivery to the user is the intuitive platform supplied under exclusive agreement by A2A (Access to Audiences - www.a2a.tv) PLC. A2A developed and launched CubeTV to supply creative and cost-effective broadcast solutions, allowing partners to capitalise on the massive potential available through broadband TV. Coupled with CMSi, a complete scheduling tool developed by A2A, CubeTV will allow SexQube.TV to supply a class leading, fully interactive broadband TV experience. Under this agreement SexQube.TV have the exclusive rights to use A2A’s interactive broadband TV platform globally within the adult arena.
Petel Incorporated’s recent acquisition of SexQube.TV sits alongside existing divisions TottyMob.com and Brit Porn Productions, enabling the firm to supply its premium phone services and production requirements in-house.
In related news…
In May Petel Incorporated also announced a partnership with Adult Entertainment Company Combat Zone. Following a similar agreement announced the week before with Scala, Combat Zone will supply a catalogue of titles, all of which will be digitised and indexed by category on SexQube.TV. Visitors can access the titles on a pay-per-view basis via SexQube.TV's unique interactive console and ‘pink button’ technology. Each 48 hour rental costs consumers $9.99.
The agreement with Combat Zone adds to the 12,000 hours of footage supplied by Scala and furthers Petel Incorporated's objective of creating the world's largest Video-on-Demand (VOD) library with over 75,000 hours of content.
Petel Incorporated enters the ever-growing $57 billion dollar global Adult Industry with a bang. With limited opportunities to invest in this sector, and companies including Playboy (PLA), New Frontier Media (NOOF) and LodgeNet Entertainment (LNET) all trading in excess of $8 per share, Petel Incorporated enjoyed a fantastic first week, with 289% growth in only four days of trading.
"The successful Pink Sheets launch has placed us firmly on target to deliver our 2007 forecasts,” said Petel Incorporated Chief Executive David Morton. “Furthermore the debut of the company on to the Pink Sheets exchange was accompanied by the launch of our new brand, SexQube.tv, a truly innovative online adult experience. In addition we have announced a new board member, and look forward to introducing new members to the board in the very near future. The phenomenal growth in the equity in only four days of trading underlines the confidence we have that our business will deliver success for all involved."
Porn good, gambling bad
Starting in September, UK online poker and gambling sites are being allowed to advertise on TV when the 2005 Gambling Act takes effect. In contrast, they cannot bid on paid-search ads on Google. New Media Age reported, "Search for 'hardcore porn' on Google and you're spoilt for choice in both the natural and paid results. Search for 'horserace bet' and life is suddenly more complex. Market leaders like Ladbrokes and William Hill are high in natural search but are found nowhere in the paid-search results. For such is the bizarre Google moral code."
NMA continued, "Gambling firms are barred from bidding on search terms, whereas such illustrious brands as Max Hardcore are welcomed with open arms." 
Online site SkyPoker recently came up with a cunning but legitimate work around Google’s rules. It launched a search campaign that directs users to a Sky Poker-branded page streaming footage from the Sky Poker TV channel, showing real people gambling with real money. Ignoring objections to the ban by the online industry and requests to update their gambling policy, Google has refused to review its stand on gambling paid-search ads, reflecting the US attitude to online betting and gambling in general. 
The £42 ($82, €61) billion-a-year global gambling industry is cut off from one of the most effective online ad portals, yet Google does accept paid-search bidding from affiliates that direct consumers on to gambling sites. Google’s policy does nothing to affect search optimisation, says NMA, it simply rejects a potentially enormous revenue stream for both search engine marketers (SEMs) and Google themselves, thus forcing otherwise reputable companies to look for loopholes in the system. Porn’s a lot easier to market!
Blu-ray goes Bluer
LFP VIDEO GROUP partnered with New Media Adult Entertainment has announced their plans to distribute their first pornographic film on the Blu-ray format. The title, which will feature Jenna Haze, will be the first mass distribution of an adult movie in the new format. Hedging their bets somewhat, the movie will also be offered in other formats including HD-DVD and DVD-WMV.

Michael Klein, president of LFP Video Group said, "LFP leads the way in adult entertainment and it is only fitting that we are the first to market with an adult film in this exciting new format. This release expands the Hustler tradition of breaking new ground with our video titles not only in content, but by utilising the latest technology available so that our customers can enjoy superior picture quality." 

Since fears of an anti-porn policy by Sony circulated earlier this year, adult producers have been wary of Blu-ray, but Digital Playground, one of the biggest adult studios, said they favoured Blu-ray because the capacity of the format is significantly larger than HD-DVD. Digital Playground also reported that no manufacturer would take the firm's content, citing fears that Sony would cancel production licenses with any facility printing pornography.

Meanwhile, across town…
Vivid entered the Blu-ray market with the release of the Paul Thomas-directed “Debbie Does Dallas…Again.” It’s the first adult Blu-ray disc to be stamped at a licensed replication facility and also the first to include full copyright protection. According to Vivid’s national sales manager Howard Levine Vivid had planned to release Thomas’ big-budget remake on April 18 in standard definition, HD DVD and Blu-ray simultaneously, but had to push back the Blu-ray release date after replication issues.
Levine told XBIZ, “‘Debbie Does Dallas…Again’ is the first fully licensed AACS-encrypted Blu-ray disc. This DVD will play on any Blu-ray player. Adult companies were not getting licenses and that’s why this release has taken a long time to get to the market. We didn’t want to make a stripped or ripped copy; [we] wanted to do it fully licensed. This is legitimate- the first legit one.” 
Alluding to CDGirls’ announcement that it has taken Blu-ray replication in-house and is producing discs stripped of DRM, Levine continued, “Vivid is the only company to go through the proper channels to produce a true Blu-ray disc. Other companies burned to BD-R discs but they aren’t necessarily going to play in every machine; some machines might require a firmware upgrade [to play them].” 
CDGirls.com chief technology officer Manny Ulele rejected Levine’s claim. He told XBIZ that his ‘Jenna Haze Oil Orgy’ distributed by LFP Video, the first adult title to be released on Blu-ray, plays in the Sony PS3 gaming console and on all Blu-ray players. 
“Replicating on Blu-ray is an expensive process- considerably more than standard def,” Levine added. “I’m not knocking any other company’s claim to [being the first on] Blu-ray, but if you’re looking for the real McCoy, ‘Debbie Does Dallas…Again’ is it.”  Finding a Blu-ray replicator prepared to process adult content was extremely hard, but with the right connections and persistence, Vivid found one after going to 25 replicators.
Hong Kong Phooey 
In the first case of its kind in Hong Kong, according to the South China Morning Post, a man has been fined 5,000HK dollars (about US $640) for posting a link to pornography on an Internet message board, 
A Kwun Tong district court in the city heard that 48 year-old Woo Tai-wai, provided on a public forum a hyperlinked message that enabled other forum users to access an overseas pornographic website. Woo pleaded guilty to publishing eight obscene photographs in the first prosecution related to Internet porn under the city's obscene and indecent articles laws. 
Speaking to the Post, Internet Society Chairman Charles Mok Nai-kwong said the court case raised several concerns. "In this case, the court has given a new direction to the public concerning the responsibility of Internet users. This man posted a link on the Internet which now becomes an act that constitutes the breaking of law, and my question is whether a link is being regarded as the 'obscene article'.”
Believing the case could damage freedom of information on the Internet in China, Mok added popular search engines, including Yahoo and Google, feature links to porn sites. "In cases where search engines list out all the links to pornographic websites, is it justifiable to ask whether these would have to undergo censorship, as they also provide these hyperlinks to obscene articles?" he asked. 
Audio Porn – Does it make you go deaf?
A new British adult website has launched itself into the realm of aural sex. It’s a tailor-made site for the visually impaired, called SoundsDirty.com. Featuring erotic stories read aloud and graphic descriptions of sexy pictures, the site boasts they have the best selection of audio-porn on the web. For visitors who have milder forms of visual impairment, the stories are read by scantily-clad women and a zoom button lets them study images in detail. There’s even subtitles on adult movies for deaf subscribers.
Lloyd Chambers, the site’s boss said, "We have heard all the jokes about going blind when you do certain things, but this is totally serious. We believe we have created the world’s first adult entertainment website [that] is genuinely accessible to all- not just those with disabilities. Lots of people take navigating the ‘net for granted but, for lots of people, it is not straightforward.”
Up to 140 million people worldwide have problems using the Internet because they have visual or hearing impairments, and Chambers said he hopes to tap into this demographic. Full membership of the site costs $20 per month. 

Trade Show me yours…

Internext Summer, the pre-eminent B2B trade show for digital adult entertainment in the US (and thus beyond) is to be held at the Westin Diplomat Resort & Spa in Hollywood, Florida. Running from Friday the 3rd of August to Sunday the 5th, this year’s show theme is ‘One Industry. One Goal. One Event.’ Practically a Queen song lyric. 

Internext’s stated goal is to gather content producers and distributors, webmasters, mobile companies, technology manufacturers, sales and marketing professionals, and others involved in the production and distribution of adult entertainment in one place for three days of intensive networking, education, and deal-making. 

"We see many things currently impacting the adult entertainment industry," said Darren Roberts, CEO of the AVN Media Network, the body that organises the event. "This industry is now focused on creative content production, maximising the distribution of such content, and the technology that powers that distribution. Internext does an excellent job of bringing all of these elements together." 

Internext Summer will incorporate three targeted, educational tracks focusing on content production and distribution, sales and marketing, and technology. Additionally, a special-events programme will present case studies from the virtual novelty retailing realm, speed-networking sessions, a gay community roundtable, and website-design critique clinics. A welcome address and cocktail reception will open the event on the Thursday evening preceding the show, and a live adult domain-name auction will occupy the late-afternoon hours of the show's second day. 

Online registration is available via the show's official website, Internext-Expo.com, and an all-access pass is priced at $250 (currently £125ish) during the early registration period; it will rise to $300 (approx. £150) on June the 14th. Only registered attendees will be allowed on the resort's premises. 

Unused stories from last month:

Big Brother is watching YOU

Originally created in 2000, Image Analyser 3.0 by Image Analyser Ltd. has recently expanded to detect porn within a digital data transmission. The method has been in place in the software for some time, but the latest version features significant improvements which make it practical to monitor applications in real time. 

Originally designed for a pharmaceutical company who needed to analyse medication dosages visually, the project expanded to look for people in images and later, images of a pornographic nature. Currently the firm works with ISPs, software developers and managed online services to ensure users are complying with any anti-porn terms and conditions of use.  
Taking things further, Pune in western India has adopted the technology for a broadband wireless system called Pune Unwired, which is available across the city for use by its citizens. By using Image Analyser in a product called PornRestraint by Visesh Infotecnics Ltd. Pune Municipal District Authority can detect adult images and video on computers, PDAs, mobile phones, in data transitions and even on video iPods. Based around a complex algorithmic-based system of multiple modules, images are examined in real time, initially by looking for large areas of skin – regional skin tones can be distinguished between too. The software then estimates the probability of the image being pornographic based on edge detection, curvature and the proportion of the image with a person, or persons, in it.
The software is expected to be widely adopted on social networking sites, especially those appealing to the conservative American market, such as MySpace and Facebook. It’s ideal for child protection site-monitoring software and corporations keen to avoid their employees viewing objectionable material, of course. While it can’t spot everything, it only takes one image to be flagged up to a system administrator, inspected for content and its nature ascertained for the system to be effective – especially as a deterrent. 
SexSearch.com in the spotlight
An Ohio man who had sex with a 14-year-old girl he met via SexSearch.com is suing its executives and partners in US District Court for letting it happen. He claims that since SexSearch state that it verifies the age of all its members, he had no reason to believe she might be a minor and therefore the defendants committed fraud and violated Ohio consumer laws by allowing a child to ‘market’ herself to adults.
The man was arrested after having intercourse with the girl at her home and a selection of charges were levied against him, including unlawful conduct with a minor. He’s facing 15 years in prison.
Pertinent to the wider adult industry, the plaintiff’s case relates to the use of credit cards as age verification online, and whether their use should be regarded as proof of legal majority, which is the norm at the moment. "[Verifying age via] credit card is one of many tools that can help keep minors from accessing adult web sites, but it's certainly not a foolproof system," said Joan Irvine, executive director of the Association of Sites Advocating Child Protection. 
Industry Attorney J.D. Obenberger asserts that the dating site's credit-card age-check service does not create a legally defensible ‘reasonable belief’ that a potential sexual partner is at least 18 years of age. Obenberger said the onus remains upon an adult to check the age of the individual with whom he or she has sex, and an adult should not rely upon an online dating service to take care of that responsibility. He added, “it simply is a matter of common sense.” 
Rather more sympathetic was Attorney Robert Apgood, whose Seattle-based practice focuses on the adult industry. "I believe that the Ohio plaintiff has some merit to his claims. Regardless of whether SexSearch uses credit cards for age verification, it nevertheless made representations that it conducted age verification on all of its members. [The] Ohio man still had a duty to verify the female's age prior to engaging in sex with her. I am closely watching the court to see how it handles this fairly pithy question." 
The Ohio plaintiff is requesting unspecified damages, punitive damages, and triple damages under Ohio's Consumer Sales Practices Act. He’s also seeking a restraining order blocking SexSearch from accepting any more Ohio members and wants the company to pay his legal fees. 

The Devil’s in the detail for Hi Def.
High-definition entertainment is under even sharper scrutiny as porn titles are shipped, but Vivid Entertainment boss Steve Hirsch, a very vocal advocate for the technology, says they’ve overcome ‘HiDef’s’ growing pains.
“When we first used hi-definition people were a bit like 'Wow! You can see everything,'" Hirsch said. "But we've moved on since then. The difference is between those people who make movies properly, with the right lighting and make-up, and resources, as opposed to people who wing it, who don't have the budgets we do.”
The firm’s multi-format releases are being cited as a barometer by analysts desperate for clues at to the outcome of the format war. With so much money at stake, not only are both camps betting on their own format’s ultimate supremacy, they’re also betting on the ‘losing’ side taking a financial battering, which may affect the entertainment industry landscape for years to come. 

However, Hirsch is adamant that Vivid’s decision to release new titles, including Debbie Does Dallas… Again, isn’t sitting on the fence. “We are not in the business of taking sides. We produce content for all formats and that is how we will proceed.”

A part of that commitment to multi-format support is Hirsch’s belief that DVD (and next-gen DVD) sales will only represent a sliver of his company’s business in a few years as Internet content makes the transition from PC to home television.  “Ten years ago around 80% of our business was DVD [and video] sales. This year it’s going to be less than 30% and in five years I anticipate it being less than 5%”, said Hirsch. “Television, DVD and the Internet are going to converge in the next five years – Television will become the computer.”

He finished, “When we get to a download-on-demand market, new films are going to be competing with tens of thousands of other titles. So the question will be how to stand out; how do you differentiate yourself? The ones that figure out that question will be the ones to survive.” 

Surf the mobile ‘net for ‘3’? (Not quite)
3UK has launched a flate-rate data tariff to encourage use of the mobile internet outside of its X-Series customer base. The £5 monthly service allows up to 1Gb of data per month to be accessed by 3UK’s 3.9 million customers who own ‘recently’ launched handsets. The tariff is to compliment 3’s existing X-Series multimedia package, which already bundles Skype, Yahoo, MSN, Slingbox and Orb with unlimited data for £5 or £10 a month. It’s being marketed as a cheap way for IM or email addicts to stay in touch while on the move, but is also suitable for accessing the wider ‘net, and all it’s fleshy digital delights.
3’s marketing director John Penberthy-Smith, said: "Building on the innovation and success of X-Series, our latest mobile internet package gives our customers freedom to use the internet on the move and to choose a handset which really works for them." 3UK is also offering customers a Video Talk 500 deal, which includes 500 anytime video call minutes to any network for £15 a month.
Perfect 10 in an imperfect world
Perfect 10 have a reputation for aggressively protecting their copyright, and while Google’s policy of showing thumbnails generated by image searches was their target around this time last year, this year it’s web hosting firm CWIE and payment collection company CCBill. Perfect 10 argued that the two firms molested their copyrights, trademarks and right of publicity by providing services to porn sites which had misappropriated (stolen) images from their publications.
CWIE and CCBill countered the allegations in the suit by claiming that several provisions of the Digital Millennium Copyright Act (DMCA) and the Communications Decency Act acted as a barrier, rendering the companies impervious to Perfect 10's claims as both statutes provide immunities and shields for providers of online interactive services.
Perfect 10 argued that the companies lost these protections by failing to implement the policies required by the DMCA in a reasonable fashion. However a district court agreed with the service providers and granted them protection under the two statutes. The district court declared Perfect 10 had failed to erect a substantial case against the two companies, and ruled in favour of the service providers on most issues.
But that wasn’t the end of it. The 9th Circuit Court of Appeals determined that the district court had brought the case to its climax prematurely, and sent it back to the lower court on several grounds. Amid a lot of fairly standard procedural reasons for referring the case back to the lower court, the 9th Circuit decided to lay down a few legal decisions with some real importance for intellectual property and immunities on the Internet.
It’s claimed CCBill blocked Perfect 10's credit card numbers when the company tried to buy subscriptions to the allegedly infringing porn sites, ostensibly because Perfect 10 kept cancelling its subscriptions and reversing charges. This, CCBill argued, ran up costs and was a disruptive misuse of their service.
The 9th Circuit's ruling stated Perfect 10 would have to show that the DMCA protections don't protect CWIE and CCBill from the charges, then prove that the service providers actually infringed their copyrights. Easier said than done.
XXX dead at last. Probably.
At the end of March ICANN, the body which oversees the allocation of top level domains, such as .biz and .mobi, put the final kibosh on the long-running .xxx proposal. For now. Their decision was mostly due to fears that ICANN would be dragged into issues of content regulation, which are beyond its remit.

The decision to reject ICM’s attempts to have the domain made available has been welcomed by most in the adult industry, who feared the easy filtering and extra controls such ‘ghettoisation’ would bring.
The ICM Registry, which actively supports and promotes .xxx , claims the right move would have been to safeguard children using the ‘net. On hearing that ICANN had rejected their proposals again, ICM president Stuart Lawley said they were, "extremely disappointed" and vowed to pursue the matter, possibly through the courts. Having invested years and millions of dollars trying to get the domain approved, he’s unlikely to take ICANN’s firm ruling as a final nail in the plan. The fact the proposal went to a 9 to 5 vote (with one abstention) at ICANN’s meeting in Lisbon, Portugal, offers some hope for the future to Lawley.
