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PornoTube.com goes Private

Private Media Group of Barcelona now has its own channel on PornoTube.com. They intend to place exclusive controlled content on the channel, where viewers are directed to buy the featured movie through one of several routes. 
The firm claims half a million viewers accessed the channel within four days of its launch and better than 1 in 8 (13%) then clicked-through to the movies on their flagship Private.com site. 

Commenting on the successful launch, Private’s Affiliate Manager Panos Kouvatsos said, “We believe that our channel on PornoTube.com will become a significant traffic generator for us, and so far the results are positive. Strategically the channel will work in conjunction with our existing affiliate program PrivateCash.com to increase our sales, particularly for VOD and Private to Own.” Private to Own is their movie download product.

Suzann Knudsen, Head of Branded Site Marketing for PornoTube added, “Private has a fantastic selection of content and we think our users will love the addition to our studio channel selection.”

Adultmoda add Bango

Campaign metrics are the focus of adult mobile web ad network Adultmoda and e-consumer tracking experts Bango this month. In mid June they announced the firms had partnered on a plan to offer Adultmoda’s advertisers key metrics to measure the success of mobile advertising campaigns. Adultmoda sever millions of adult and gaming ads each day, globally and naturally their clients want to know how effective their adverts are through this medium. Bango Analytics enable those advertisers to accurately identity, track and build profiles for each unique visitor, rather than just report the number of ‘hits’.

Bangos’ unique user ID system produces an accurate picture of real visitors from anywhere in the world, tracking repeat visits and allowing mobile advertisers to build a clear picture of buying patterns and trends.

"The ability to measure mobile advertising response rates and pinpoint where to effectively invest advertising spend is essential for our advertisers," said Terry Jackson, CEO of Admoda. "Quality analytics allows advertisers to fine tune their sites and optimise their ad campaigns with a view to maximising ROI. Bango Analytics will provide our clients with a comprehensive picture.”


While Adultmoda is a specialist ad network targeted at adult and gambling companies, Admoda also focuses on delivering targeted ad campaigns for other mobile-ready brands such as 4info, Minick, Movilisto, Shozu, Mobilestreams, Buongiorno, and Gameloft.

Advertisers can run targeted mobile web ad campaigns on a CPM or CPC basis, using banners or text ads.  Publishers can also monetise their mobile traffic by running text ads and banner ads on their pages to maximise the revenue generated.


To support further growth of the mobile advertising industry, the MMA (Mobile Marketing Association) has recently released global mobile advertising guidelines designed to encourage the uptake by brands worldwide whilst enhancing and protecting the customer's experience - www.mmaglobal.com

Bango CEO Ray Anderson said, "Mobile advertising is an important element in driving traffic to mobile sites and creating brand awareness. Admoda and Adultmoda provide a key service to drive mobile web activity and Bango Analytics adds greater insight and clarity to make measuring results simple."


Bango Analytics operates as a hosted service, allowing mobile website owners anywhere in the world to connect their sites to the Analytics service in minutes and start to use it free of charge. Visit www.bango.com/analytics for more information.
AEBN and Private pen VOD deal
At the end of May Private Media Group announced the launch on a new white label VOD theatre in partnership with AEBN. Starting with 639 Private titles as well as other studios’ content, it is intended to redirect traffic there from Private’s channel on PornoTube.com as well as Private.com.

Fiona Garvey, Private’s Vice-President for Online Media, said, “We have partnered with AEBN is because they are one of the biggest players in the industry. The creation of the theatre, in conjunction with our recently launched channel on Porno Tube is a strategic move that will generate vast amounts of traffic for us. We are set to see significant revenues from this partnership, which also gives us access to a US market that is hungry for high quality Private content.”               
Maria Rocha, Global Executive Manager at AEBN added, “We are very excited to be working with Private. They are one of Europe’s leading adult production companies, and we have been looking forward to this partnership for a long time.”

More AEBN news

Starting in June, AEBN has added ePassporte as an alternative payment solution for their adult Video On Demand offering. They expect it to make receiving payouts easier for many of their affiliate partners. The firm says they’ve integrated the additional payment option in response to overwhelming demand, especially from international affiliates, for ePassporte.
ePassporte is an online service which streamlines payment for affiliates, allowing funds to be immediately available upon successful transfer. 
Director of Sales at AEBN Ana Goforth said, “We knew this was something our affiliates wanted. So, we've been working diligently to make sure this happened for them. We're pleased to announce it's finally a reality and we know it'll be a success. We are committed to meeting the needs of our affiliates."

ACH is also offered by AEBN to US-based companies as a convenient payment methods. It’s a free direct deposit programme. Affiliates of AEBN are advised by the firm to contact their account representative to discuss the benefits of changing to either ePassporte or ACH for receiving payments.
Digital Playground commit to simultaneous Blu-ray releases

Since Blu-ray won the format war, Hollywood and home entertainment consumer electronics firms have been getting firmly behind it. It was announced in June that Digital Playground will join them by simultaneously releasing all new titles on both traditional DVD and the Hi-Def Blu-ray equivalent discs. The US studio also intends to re-release at least one library title on the new format per week. The company boasts that by mid June they had 21 Blu-ray releases in the market; three times as many as any other adult studio. This is being done in response to growing demand for adult film’s exploiting the technology.
Digital Playground’s founder Joone was keen to push the studio as a technology leader. He said, "At Digital Playground, we continue to implement the latest technological advances in our production methods and the distribution of our quality movies. We committed ourselves to the high definition format over 4 years ago and we continue to prove our foresight with our extensive Blu-ray library."

Samantha Lewis, Digital Playground's CEO, commented, "The fourth quarter of 2008 is going to be huge for Blu-ray sales. Technology industry sources predict Blu-ray players to drop in price by $100. Many people will receive their first Blu-ray player during the holiday season, and then will rush out to buy any title they can get their hands on. Our goal is to make sure that all of our titles are readily available for purchase."

CreativeFilth.com Launches

Erotic social networking site CreativeFilth.com has launched to fill a gap left by more conservative SN sites. The subscription-based service includes a web magazine for adults and boasts ‘unrestricted’ content. The site allows users to post legal adult content in the shape of photographs, blogs and erotic fiction.

Articles and photography by professionals also feature, with information and reviews about real-world products and events. The site hopes to offer a fusion of erotica and creativity in a tasteful space for adults to discover anonymously. It also has an internal private email system, letting users contact each other safely. To ensure user privacy and minimise advertising the site charges $29.95 for one-year membership or $5.95 for month-to-month access.
A spokesperson representing CreativeFilth.com said, "This is the place where you can explore your sexy alter ego at your own pace, in private. We believe our unique blend of erotica and creativity fills a gap on the Internet. We combine the interaction of social networking sites with the freedom of traditional pornography sites, while emphasising creativity and quality." 

To maintain a quality experience for uses, the company said it does not sell member lists or allow spam and search engines do not index members' profiles. Advertisements are screened to ensure that the companies are offering legitimate goods and services and advertisers using pop-ups, spam and other raunchy advertising are not accepted. 

iPorn.com bought by AdultVest
Last month it was announced that California-based hedge fund firm AdultVest has struck a deal for iPorn, the adult video-clip platform. Claiming its ‘online adult marketplace’ now exceeds $7 billion, AdultVest’s Priapus Investment Fund acquired iPorn at the start of June.
AdultVest’s Chairman Francis Koenig said, “We have very big plans for iPorn.com. This acquisition is a natural fit. Our team has incredibly strong technical and marketing capabilities, and we have already developed several mobile and SMS technologies that in the process of being patented. Our developers are already hard at work on what will be ‘the iPorn.com’ platform’ and we have begun to cut deals with technology providers and major adult studios.”

AdultVest is reportedly growing at $300 million per week, pulling in open-minded investors who are keen to have a slice of the billions of dollars spent on adult entertainment yearly. Another feature that will appeal to investors, Koenig explained, is that the firm does not take its performance fee until 100% of the capital is returned to its clients.

Koenig finished, "The public wants to invest in this industry, but there are not enough opportunities out there in the public market. We are working to create those opportunities. Transparency and liquidity build credibility and investor confidence, which ultimately drives the price of a company higher. I believe this is the formula to unlocking value in some of the adult industry’s hidden gems. Wait till you see what we have in store." 

Melodi’s Mobisodes feature frankness

Adding some spice to Staffordshire-based MelodiMedia’s ringtone and ‘vanilla’ line-up, the firm, which launched in 2001 to exploit the UK’s exploding demand for ringtones, has added ‘naughty, confessional’ mobisodes. With 200 real people with unlikely names like ‘Joanna Angel’ dishing their own dirt, Melodi hopes to tap into the instant-celebrity world of salacious sex gossip. The 30-second candid confessions cover everything risqué, from Series 1’s ‘The Rooftop’ –tales from an infamous New York rooftop and building used for wild parties to Series 2, which explores a 4-day event in the desert outside Palm Springs in California. They promise lots of giggling, naughty secrets and bikinis.
BluVu.tv promise a revolution in adult online TV
BlueVu.tv has launched a streaming online video service. Using an EPG (Electronic Programming Guide), content providers can gain additional streaming revenue by distributing media via broadband IPTV. The BluVu.tv platform has been designed to work with all popular operating systems and media player combinations, allowing for full-screen viewing at bitrates appropriate for the connection speed. Channel subscriptions can be purchased on a daily, weekly or monthly basis and consumer billing methods include premium mobile.
The firm promise all infrastructure and network requirements are in place to ensure seamless delivery of adult content to customers, with associated partners retaining 66% of gross revenue. Partners include Harmony UK, Load XXX, Vivid Europe, Relish, Pumpkin Films, Johnny Rebel and Digital Sin. More information is available from www.thevugroup.net. 
European Direct Debit comes to Global Exchange
Processing service GXBill has added Direct Debit for European consumers to compliment their range of billing methods. The new option allows recurring transactions, such as website memberships, to be automated. 
Sam Anson, VP of business development for Global Exchange said, “Our merchant base inquired about the possibility of incorporating additional non-credit-card-based billing mechanisms within the European market, so we listened to their needs and brought it to them. We now have the ability to offer European direct debit processing to our existing merchant base with a single click of the mouse. No added technical integration or password script installation is needed."
Reflecting the European reluctance to use credit cards online, as well as the relative strength of the Euro against the Dollar making the continent’s markets particularly attractive, GXBill say they needed to act to attract more potential customers. The trusted Direct Debit system in Europe gave them that opportunity.   

Like all of GXBill's payment products, the new option is fully integrated within a variety of third-party affiliate software options, including MPA3, NATS and Partnersoft. No funds are held in reserve, and there is no danger of violating Visa's cross-border acquiring rules by adding this recurring payment option, GXBill said. The firm added they intend to develop further markets on an ongoing basis.
Bango posts significant growth
Mobile web services provider Bango has posted a revenue of £13.76million of the year ending March 31st. The firm’s revenue grew 32% and gross profits rose by 12% to £2.77million from the previous year. Net losses for the year were down to £1.58m from 2006-7’s £2.92m.
Citing revenue growth of 26% in the UK, 54% in the US and Canada, the company says they’ve experienced growth in every territory they operate in. Bango also highlight self-service sign-ups running at 400 per month in March ’08, against just 120 per month in March ’07.

Bango’s CEO Ray Anderson said, "After a year in which we focused on improving our sales and marketing productivity, we enter the New Year close to break even on a monthly basis, with significantly lowered costs of sale, and strong signs that mobile web usage is accelerating. Working with mobile operators, content providers and brands, other commercial partners and investors, we look forward to continuing success in the coming years."
Oldies but goodies go online
Classic VHS-era porn from Homegrown Video is being made available online for the first time. Originally released in the early 80s, the first 50 titles have been placed on the ‘net. The vintage films, some of which were originally released in 1982 represent the earliest days of mass-market amateur ‘UGC’. According to Treasure Haines, Director of Marketing for Homegrown Video, they’re the epitome of amateur realism. 

Films are available both in their entirety and as individual clips at HomegrownVideo.com. Haines explained, “We chose to release them on Memorial Day [26th May] because we wanted to memorialise these titles and the early content. It was really challenging, and in some cases, there was 25 years worth of degradation we had to overcome. We will be releasing the titles in chunks, and we plan to release the next ones on Independence Day.”

She said the decision to rerelease the films was partly in response to numerous customer requests for the ‘historic’ titles. Originally available on Betamax and VHS, converting the archive material for the digital age was time consuming, Haines said. It took over 18 months to convert and process the first 50 titles. The plan is to digitise a further 600 titles from their back catalogue for Internet use, and have an affiliate programme.
Dale, I have two other ‘so-so’ stories, on a porn trial where the judge was found to have images of scat on his personal web site (!) and US ISPs blocking child porn, if you need them. Please let me know ASAP. As it is, it’s 12 stories and 2,500 words.
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