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Global Digital Broadcast have ambitious plan
In a deal struck with VaHDa, UK IPTV specialists Global Digital Broadcast expect to see 500,000 IPTV set-top-boxes installed in British homes by the end of 2008. The first 100,000 units are planned to be installed by VeHDA engineers by Christmas 2007.

The new partnership will utilise VeHDa and sister company Play TV’s resources, which include 200 installation and service engineers nationwide, plus an 800-strong staff of sales and customer service agents. 

GDB co-founder Jim Deans, says, "Our marriage to VeHDa and Play TV finalises our route to market, allowing GDB to continue with its engineering and software platform development whilst knowing that consumer interests are being handled by a team of experienced professionals."

The high-definition VeHDa set-top boxes are programmed with GDB's middleware and will be pre-programmed with over 700 channels from 84 countries, allowing UK consumers to watch 'local TV' regardless of their geographical location. Initial channels will include; GDB's own niche, local and international channels; Play TV movies, Play TV entertainment and Play TV sport; popular generic content (porn!?) and terrestrial freeview. 

VeHDa spokesman James Thompson, commented, "This is a victorious deal for all parties concerned and I feel that, ultimately, the end user is the biggest winner here, because we are giving them greater choice, flexibility and control."
Play TV spokesman David Reynolds continues, "The development of IPTV means that we can now deliver real-time streaming to the UK market and the GDB/VeHDa/Play partnership will give the consumer a much wider selection of competitively-priced programming options."

The roll-out of the CIMA Technology manufactured VeHDa boxes will start in September 2007. Angus Kirkwood, co-founder of CIMA, adds; "We feel that GDB and VeHDa have a clear vision of what IPTV can truly offer to the customer and that this exceeds the limited offerings from BT and Sky. I see this as a great opportunity to demonstrate both the core talents of the CIMA STB design team and the skill of the CIMA manufacturers in China." GDB will continue to sell its AVEC-branded box outside of the UK.
Zero Tolerance Dives Into HD DVD Market

Zero Tolerance is poised to enter the next-generation DVD format battle with an August the 10th US release of ‘Girlvana 3’ on HD DVD. According to Zero Tolerance representative Dom B, the company discussed entering the HD DVD market when ‘Girlvana 3’ was being shot in January. Blu-ray was not part of the discussion, he says. 
“Girlvana is a signature title for the company, so we knew early on that this release was something we wanted to feature not only in high-definition, but on HD DVD discs,” Dom B says. “We plan on doing a few releases on HD DVD per year until it becomes the standard format.” 

Dom B added the authoring and replication expenses were considerably higher for HD DVD than standard definition. He said that Zero Tolerance has been filming in hi-def for a while and that it was a natural progression to move to HD DVD. Now Dom B hopes that consumer demand catches up with the technology curve.

“We’re really hoping for a big response from consumers who want this technology,” he said. “If the retailers get requests for more HD DVDs we’re going to make more, but for now, we’re sticking to our signature releases.” The company’s next anticipated HD DVD release is in mid-September with ‘Dreamgirlz’, through Zero Tolerance sister studio Third Degree. 

Pay-per-view porn dropped by Travelodge.
On the 20th of July Travelodge, the well-known hotel chain, removed adult content from their 320 hotels’ TV systems in a move expected to cost the firm millions of pounds in the short term. The firm released the following statement:

Travelodge today became the first major hotel chain to reject pay-per-view adult TV by removing pornographic content from its 20,000 in-room televisions.


The change is designed to appeal to the ever growing number of families staying with the budget hotel chain. The pay-per-view content and conventional televisions will be replaced by a £10m roll-out of new flat screen, digital TVs with 18 free, family-friendly channels such as Cbeebies. 

Travelodge's Chief Operating Officer, Guy Parsons said: "We have an ever increasing number of families staying with us and it's appropriate that we remove adult TV. Our other customers tell us that they would prefer to use a hotel without adult content available so we have responded to meet their needs."


Travelodge has doubled the number of families and children staying in its hotels since 2003. Leisure breaks now account for 70% of the hotel company's sales with the rest generated by business customers. Despite losing another potential source of sales by removing the adult channel, Travelodge believes that this move, along with its recent pledge on a smoking ban in all rooms will undoubtedly attract more customers in the long term.


Parsons said: "We talk to our customers about all of these issues and often take the lead in delivering what they ask for."
iPhone gets iPorn
US firm Sin City(.com) is offering trailers from Sin City, gonzo line Mayhem and new behind-the-scenes footage, for free download on the iPhone. The material can be downloaded for viewing on home computers and iPods as well as the new phones from Apple. Sin City also announced they’ll be offering hardcore scenes from new releases and catalogue product for purchase and download in the near future. 
Sin City Content Manager DJ said, "We've had such a tremendous response from customers downloading the free trailers that the servers have been swamped. Right now we are uploading thousands of scenes so that consumers can purchase their favourite ones to watch. When the catalogue comes out, we're expecting to do the same volume. Our fans embrace this product." 

Sin City Technical Support Supervisor Craig Amherst said, "The iPhone is the newest and sexiest media platform to hit the scene. With so much hype surrounding it, we knew we had to develop something specifically designed just for this device to go along with our available content for the iPod and Apple TV. The response has been overwhelming. We're working overtime just to keep the servers running smoothly and adding new equipment to handle the increased traffic."
Private has a mobile swelling
Private Media Group Inc. announced in July that during the first half of 2007, the Company had experienced significant growth (over 35%) in its mobile distribution with over 200 million handsets to 745 million. The growth includes significant expansion into Latin America, which accounts for 50% of the additional handsets.
Tim Clausen, Private’s Director of Mobile Operations: “We are very excited about the early success we’ve experienced in Latin America, in particular in Brazil and Argentina where we now cover more than 70% of the two markets combined. Adult content now has a higher acceptance in these markets and the operators are supporting it by providing premium adult content to their customers. Other key drivers for a successful first half of the year were deployments of our content with additional operators throughout Europe.”
As of June 30, 2007, Private content was available to over 745 million handsets in 33 countries via 78 operators, of which 18 operators went live during 2007. The Company is projecting to grow steadily with at least 10 additional operators each remaining quarter of 2007. Asia and the Americas are currently underexploited and therefore represent a significant growth potential to the Company. More distribution channels, advanced technology development, and the implementation of age verification systems offer further significant growth potential with both current and future operators in 2007 and beyond.
Superfast broadband makes online HD possible
Sigbritt Lothberg, a 75-year-old woman living in the central Sweden town of Karlstad, now has the fastest residential Internet connection in the world: 40 gigabits per second; over ten thousand times faster than the average UK residential broadband connection. 
Digital Playground co-founder Joone said, "Europe got into the broadband game a bit later than the US did so their connections are a lot higher than the standard connection here. High-quality VOD is now available with that kind of connection. You can stream an HD movie." 
Sigbritt Lothberg is the mother of Swedish optical Internet pioneer Peter Lothberg, who has consulted with Internet networking equipment company Cisco on its GSR12000 backbone router and Sprint on its Internet infrastructure strategy. Lothberg arranged the high-speed connection for his mother with local Internet service provider Karlstad Stadsnat. 

"This is more than just a demonstration," network operator Hafsteinn Jonsson added. "As a network owner we're trying to persuade Internet operators to invest in faster connections. And Peter Lothberg wanted to show how you can build a low-price, high-capacity line over long distances."
The hyper-connection is based on a new modulation technique which allows data be transferred between two routers located up to 1,200 miles apart, without the need for intermediary transponders. According to Karlstad Stadsnat, the distance is theoretically unlimited, with no data loss as long as the fibre technology is in place. Jonsson agreed, saying that fibre technology makes high-speed connections like this technically and commercially viable. "The most difficult part of the whole project was installing Windows on Sigbritt's PC," Jonsson finished. 

NextGenTV 2007
The 23rd to the 25th of October sees the NextGenTV conference at the Royal Garden Hotel, London. Featuring speakers from BBCi, SBS Broadcasting, BT Vision, Orange UK and Cable & Wireless amongst others, the event is a Mecca for anyone with an eye on the future of television. As their site says, “It is clear that television is changing, and Next Gen TV will address and resolve the issues resulting from the shift in the industry.” With speed networking and an exhibition area, it’s pitched as unmissable. Register before the 17th of August and you could save up to £270 too. Visit www.terrapinn.com/2007/ngtv for the latest news.
Hustler TV continues to add studios
LFP Broadcasting LLC, parent company of Hustler TV, has announced a new world exclusive agreement with Diabolic Digital. Hustler TV will be the PPV and VOD distributor for both current releases, as well as a broad selection of quality library titles. 
Michael H. Klein, President, LFP Broadcasting LLC said, "Hustler TV is changing the way people watch adult entertainment by offering studios new ways to reach very targeted and engaged audiences. We are establishing a new model for adult VOD and PPV entertainment by signing agreements with the top and most popular studios in the business and making them a seamless extension of the Hustler brand."
Diabolic recently introduced new packaging and marketing materials to differentiate itself in the marketplace and announced the hiring of the studio's first female director - Melissa Lauren. "Our goal has always been to provide premium adult entertainment to Diabolic fans everywhere," said Diabolic Digital founder Gregg Alan. "This agreement with Hustler TV will expand our fan base throughout the world and allow us to continue to offer our outstanding product from talented directors to an even bigger marketplace." 
Diabolic Digital will join VCA Pictures, Hustler Video, Jules Jordan Video, Red Light District, Evil Angel, Elegant Angel, Tera Patrick's Teravision, Third Degree, Zero Tolerance and Black Ice Limited, amongst others.
