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Mobile Streams takes Private off-portal

Using Mobile Streams’ proprietary Vuesia technology platform, the new agreement means Private’s content will be sold off-portal. With Vuesia integrated into MSN, Yahoo and Google, amongst others, Mobile Streams will manage bidding on relevant mobile adult-search keywords to increase traffic to Private’s content. Initially launching across Europe, further off-portal services will rollout to other territories over the course of 2007. Marketing will be done via Private’s web sites, DVDs and magazines.
Peter Cohen, COO of Private Media Group said, “Private has always been at the forefront in leveraging new media platforms for distribution of its content. The partnership with Mobile Streams demonstrates our ongoing commitment to further maximise the Private global brand.”

Petel Inc. in final tests of SexQube.TV
Petel Incorporated has announced the achievement of a world broadband television first as the Company enters the final test phase for free-to-air adult broadband television channel SexQube.TV.

The first three free-to-air episodes, including teleshopping programming, have now been added to the channel, along with the live launch of SexQube.TV's interactive ‘red button’ technology. The ‘red button’ technology allows viewers to instantly interact with the channel, and is the first of its type to be utilised with a broadband television platform. The ‘red button’ service allows viewers to make instant purchases from the Video-on-Demand Library, the SexQube.TV Shop or the Interactive Community Services by pressing the appropriate button when the desired product appears on screen.
In parallel to this, the airtime sales tools and scheduling software are being integrated with the channel to allow channel managers to easily set up advertising spots and to integrate new free-to-air content as it is submitted. The first advertising campaign with SexQube.TV has been agreed with JV partners and the first five ads were to be screened in August. Further announcements relating to the tools, software and advertiser clients will be made shortly.
Chief Operating Officer Philip Evans commented, "The live launch of ‘red button’ on the channel means we can now rigorously test the full functionality and unique features of SexQube.TV. By allowing our viewers to make instant impulse purchases of the products and videos they see advertised on screen, we can maximise the commercial benefits of the platform. In addition, by airing the first three episodes of The Sex Doctor, The Sex Shop Show and The Movie Show we can demonstrate to customers and investors the quality of programming that we are producing and the scope for e-commerce revenue opportunities. The combination of the free-to-air content and instant interactivity with the red button technology makes this a first for a broadband television channel anywhere in the world. We anticipate this final test phase will be complete within three weeks."

For more information please visit www.petel.co.uk or email enquiries@petel.co.uk

Strictly Broadband gives extra length
As European leader in adult video-on-demand services, Strictly Broadband was proud to announce a world first in August: long-term streaming movie rentals lasting a whole year.

Strictly Broadband operates two web sites, strictlybroadband.com and strictlygaymovies.com. Their initial service offered a three day streaming movie rental with unlimited viewing, and this was later increased to seven days. Both sites now provide two options: seven day rental and one year rental, allowing unlimited viewing of the rented movie for the entire rental period.

Seven day rentals are sold for one ticket (ticket prices vary from £5 to £10 each depending on the quantity purchased). One year rentals are now available for two tickets, which means the price is competitive with the DVD retail price at between £10 and £20 per rental.

The new feature has been greeted warmly by Strictly Broadband partners and customers:

· Affiliates will see an increase in generated sales due to the addition of the new products. 

· Studios will see an increased return from their content (at least $5 US to the studio per one-year rental), at a time when many VoD providers are discounting studio content to win customers. 

· Customers now have the ability to build an anonymous online collection, without the need to download and store anything - removing the need to buy DVDs or download movies from web sites. 

The new option is available now on all Strictly Broadband movies.
US market shows Blu-ray taking a lead
American consumers bought twice as many Blu-ray movies as HD-DVD in the first six months of 2007, according to a division of Home Media Magazine, Home Media Research. The firm says 1.6 million Blu-ray films were sold, compared to 795,000 HD-DVDs. Since their 2006 launch, the competing formats have sold 2.2 million and 1.5 million units, respectively.

A sudden upturn in sales of the Blu-ray playing Sony PS3 in Japan has been linked to Taiwanese replicators embracing adult films, reflecting the Japanese adult industry’s enthusiasm for the format. In the US, both Vivid and LFP Video have released Blu-ray films.
Warner Brothers, who are releasing films on both formats, recently sold 190,000 copies of ‘300’, against 97,000 HD-DVDs of the same title. Blockbuster also says Blu-ray rentals are ‘significantly outpacing’ HD-DVD rentals, and intend to put Blu-ray into 1,700 shops worldwide.

While it seems the first round of the new blue-laser disc fight has gone to Blu-ray on points, the recent price drop of Microsoft’s Xbox 360, coupled to the low retail price of its add-on HD-DVD drive (£109.98 at Amazon.co.uk) may yet result in a fresh surge for the format. Hoping more users equals more potential customers; Zero Tolerance has announced plans to begin releasing titles on HD-DVD, starting with Girlvana 3.

Interactive World goes Sporty

Mobile adult content group Interactive World PLC has agreed to buy the Daily and Sunday Sport newspapers for £50 million to bolster its multimedia assets. Floated on the Alternative Investment Market in May 2006, Interactive World is funding the reverse takeover through the conditional placing of over 58 million shares at 75p each, to raise £43.7m. The new business is expected to change its name to Sport Media Group PLC. 
David Sullivan, co-founder of the Sport titles is selling his 49.95% share in Interactive World for a reported £14.5m, before expenses. He’s expected to pocket about £40m from his sale of IW and Sport newspaper shares, despite circulation having fallen from 600,000 per week (1986 launch) to below 100,000pw.

Ralph and David Gold, of Ann Summers fame, were the other owners and co-founders, and Interactive World already had a five-year deal with the papers to distribute content -such as compromising photographs of celebrities- via mobile. 
MD of Sport Newspapers and proposed executive director of the enlarged group, Andrew Fickling, said there would be a gradual refocus of the editorial direction to increase coverage and analysis of sport. He said, "The strengthened relationship with Interactive World is a natural choice providing us with the opportunity to grow in the online and mobile content markets and greatly improve our offering to readers."
Interactive World’s Finance Director Andrew Fletcher said, "We will have a fully functional multimedia platform that covers mobile, Internet and print in terms of offering services to advertisers." He added that the papers' traditional working-class male readership was usually difficult to reach through normal media campaigns and the newspapers would now aim to attract mainstream advertisers such as mobile phone companies and low-cost airlines.
Virtual sex is virtually here
VRInnovations(.com) of Pennsylvania has released the third generation of their Virtual Sex Machine (VSM), a $439 16-inch long cylinder that can be synchronised to adult films to mimic the movements seen on screen.

Using several motors and a vacuum pump to manipulate a silicone-based ‘sensual skin’ inner sleeve, it’s claimed the device can emulate the sensations of oral, anal and vaginal sex. Using specially encoded DVDs and PC software, the device is controlled via cable, with each motor being told how to respond individually. 
Company founder Eric White says, “[The data port] decides what’s happening and what section of the machine should be moving, and then runs those motors in synch with the video." This allows older content to be revitalised, by content being licensed and encoded for release as VSM-ready.

"In our segment of the industry, your content is brand new again," White said. "All your old content that you're giving away for next to nothing, we can now show you a way to make money with it. People have a relationship with their individual star of choice." White added his company makes the specially encoded discs for specific porn stars, who can then sell the device and content branded with their name. 

He finished, "It's really a win-win expanding the industry type of situation and that's why we don't make [our own] content. We're not out there to compete with the content makers; we enhance what you already have, we enhance your girl, your star." 

VRInnovations is developing a female version of its VSM and also markets the male VSM as a training tool to treat premature ejaculation. Future developments are expected to address the ‘long distance relationship’ market, by allowing a remote person (with optional web cam) to manipulate the device over the Internet.
Hardcore gamer’s hardcore past

Mia Rose, who appeared in episodes of World of Whorecraft, claims to have been banned from the online game World of Warcraft, after a fan recognised her and publicised her web site in a public barter chat channel.

Having played a sexed-up elf in two episodes of ‘Whorecraft a year ago, Rose said, "After someone said I had a bad nose, this was randomly it happens a lot, I responded 'Hey, learn how to search, stop using Google, go to Myspace or something, I've had a noise job. The person then typed MIAROSESEXXX.com ZOMFG."
She says ten minutes later she had a message from a GM (Game Master – effectively a moderator) telling her that her account had been suspended. She’s not been able to reach anyone at Blizzard Entertainment, who own World of Warcraft, to sort the problem out. 
Erection at church

Long disputed, a T-Mobile mobile phone mast is due to be put up at the Church of St. Peter and St. Paul at The Green, Chingford. That’s despite fears that it’ll give locals access to mobile porn. The ecclesiastical Court of Arches has given T-Mobile the green light to place their equipment in the church’s tower in return for an unspecified sum. Campaigners had tried to stop the installation on moral grounds and asked the Diocese of Chelmsford to intervene. Chelmsford diocese ecclesiastical judge George Pulman QC agreed and blocked T-Mobile’s plans last October, saying it would be wrong in law for the church to benefit financially from a phone mast which could transmit pornography ‘however modest and slight’ because of the danger of children seeing it. 
A higher court has now overturned this decision, with the Bishop of Chelmsford -the Right Reverend John Gladwin- saying he believes there are strong provisions to protect children using mobiles from explicit sexual content. He added that, "The court has carefully considered the complex technological issues involved, and made a judgement which balances the use of mobile communications for routine and emergency purposes with ways in which the church can work to improve standards of morality in society generally."
Perfect 10 at it again

Microsoft is being accused of copyright infringement by Perfect 10, in a repeat of their action against Google last year. The lawsuit claims Microsoft’s MSN search engine gives access to unauthorised images and links.
Norm Zada, Perfect 10’s President, claims the firm loses $4 million monthly due to illicitly posted passwords, found by web searchers, as well as images accessed the same way. “Our businesses are being destroyed”, he said in a recent interview. “This is a life-and-death battle for us.” He added Microsoft had rejected attempts at reaching an out-of-court settlement.

Perfect 10 has frozen print production of their magazine, reportedly because so many of their photographs are available online for free. They’ve also filed over 20 lawsuits against web sites allegedly displaying content stolen from them. Past actions against Google and Amazon were dismissed in February, although the judge ruled they could be held partly responsible for Perfect 10’s losses because of their policy of displaying thumbnail pictures of images searches. Following on from this, in May a 9th Circuit Court of Appeals declared the use of thumbnails of Perfect 10’s images was ‘Fair Use’ and didn’t represent copyright infringement, even if the original pictures, hosted on third-party sites, did.
Zada says Perfect 10 will appeal the court’s decision regarding Google, although no court date has yet been set, while pursuing Microsoft for damages. 

NextGenTV 2007
The 23rd to the 25th of October sees the NextGenTV conference at the Royal Garden Hotel, London. Featuring speakers from BBCi, SBS Broadcasting, BT Vision, Orange UK and Cable & Wireless amongst others, the event is a Mecca for anyone with an eye on the future of television. As their site says, “It is clear that television is changing, and Next Gen TV will address and resolve the issues resulting from the shift in the industry.” With speed networking and an exhibition area, it’s pitched as unmissable. Visit www.terrapinn.com/2007/ngtv for the latest news.
