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Final call for Las Vegas

Sunday the 13th of January to Tuesday the 15th will see Internext Las Vegas 2008 held at the swanky Palms Casino Resort in Nevada. Boasting a new format, the show will feature networking events in the Rain nightclub for digital-media marketplace professionals working in adult B2B. Full details of the event can be found at www.internext-expo.com.

Private Media Group sees evidence of market switch

In November PMG announced their quarterly financial results for the three months ending September 2007. They reported a falling off of DVD and magazine sales, and a growth in new-media sales. Overall, sales were slightly down on the same period in 2006.
The company’s wireless sales grew 19% on last year’s, reaching $1.02m for the quarter. Internet-derived profits had similar success, with a 12% sales growth to $2.05m. A more modest 3% increase in broadcasting sales brought $3.67m into the business from July to September 2007.

In total, non-traditional markets (phone, net, TV) generated $6.6m over the quarter, representing a significant 60% of the company’s net total sales for the period. This is up 8% on the same three months last year. Conversely, DVD and magazine sales fell a worrying 18% against 2006’s third-quarter sales, in-line with what Private describes as an ‘Industry-wide decrease in DVD sales’. Revenue of $4.4m for three months still isn’t to be sniffed at though.
Overall Q3 sales of $11.02m were down 4% on Q3-2006, causing the Barcelona-based firm to cite depressed DVD and magazine sales and ‘continuing strategic transitional factors’ as reasons for the slide.

Looking forward, the company anticipates continued growth of wireless and broadcast sales, with particular focus on the emerging IPTV market. So says CFO Johan Gillborg. 
He explained, “During the 12-month period ending June 30, the European IPTV market experienced a tremendous growth of 231% to 5 million IPTV subscribers and based on this number we have reached a 74% (3.7 million subscribers) coverage of this market. [European users are] signing up for IPTV services in the hundreds of thousands each month, making Europe the biggest and fastest growing IPTV region in the world.” 
Gillborg finished, “We have successfully implemented part of our new media strategy and contracted for supplying content for TVOD services with 23 major platform operators in 11 territories in the region.”
In related news...

Private also announced in November that the firm is making its initial moves in the US VOD market with a deal that will reach more than five million US subscribers, with content in various languages. 
Peter Cohen, Private’s COO said, "We are extremely happy that this foreign language package is a unique way to differentiate us from the other adult VOD offerings currently in place. This is a perfect fit for our high quality movie content. Private movies are currently available in 8 languages: English, French, Dutch, German, Portuguese, Italian, Greek and Spanish. With over 20% of the US population speaking Spanish, this is a significant unique selling point for this VOD offering and gives us a leading edge for gaining huge exposure in the highly competitive US market." 

Priceless get all Animated

Bikini Teens From Outer Space might sound like a 50’s B-movie (and it might be- I’ve not checked IMDb.com) but this new release from Priceless Films is actually the first adult animated title to use the rotoscoping technique, as used on many Hollywood blockbusters, including recent hit Beowulf. 
Founded by Darron and Tahl Price in early 2007, Priceless Films had focused mostly on mobile content before embarking on the production of their first adult full-length feature.

Specialising in adult animation and 3-D modelling, the studio was ideally placed to produce a film using motion-capture technology. Priceless Films’ cofounder Tahl Price said, “’Bikini Teens From Outer Space’ is an animated 90-minute adult movie that features rotoscoping, an animation technique in which digital artists trace over live-action film movement frame-by-frame. The technique has been employed in the mainstream Hollywood releases A Scanner Darkly and Sin City.” 
Taking three months to create, Price explained the film’s clear nod to cheesy 1950s Sci-Fi movies: “‘Bikini Teens From Outer Space’ is the first adult title of its kind. It has a comic book feel to it- like a graphic novel come to life. It contains six scenes with hardcore sex and the entire movie was created in-house.” 

He concluded, “We think that the adult market is saturated with the same old stuff. We want to create a new genre. I’m expecting that people who like the hentai and anime movies will enjoy watching this. The new generation of porn consumers will respond to it.”
HD content gets the squeeze
With the HD-DVD Vs. Blu-ray war showing no signs of an early conclusion, filmmakers will soon have the intriguing possibility of delivering high-def. video on standard DVDs. 
Using a technology called 3X, producers can bypass the expensive HD-DVD or Blu-ray mastering and replication and record 720i/720p/1080i-format HD-video onto the far cheaper, older media. Users will still need a HD-DVD or Blu-ray player to watch the discs.

With the relatively reasonable price of modern HD camcorders, and software capable of editing it and outputting it at full HD resolution, the manufacturing costs of putting the end product onto new-format discs is holding many studios back. There’s also the argument that some say porn looks better in low-res., as this hides the blemishes HD highlights.
Using a special red-laser DVD writer, short HD movies can be put on a 4.7Gb disc. Very high data transfer rates and capacity limitations mean 1080p ‘full HD’ encoded films aren’t suited to the technique. UDF 2.5 file structures and AACS copy protection are both supported by 3X, along with VC-1 or H.264/AVC playback. Limited space on a traditional DVD is the only downside, leaving the best image quality restricted to 30-40 minutes of video. 
Toshiba's new Vardia RD-A301 can burn HD content to DVD-R/RW/RAM discs, allowing nearly two hours of highly compressed video to be put on a 4.7Gb disc from its 300Gb internal HDD. The RD-A301 is expected to launch in Japan in December for around $870/£430. No US or European launch date has yet been announced.
XTube.com streams adult TV
XTube.com launched 12 new streaming adult TV channels in November. The subscription channels offer films from major adult studios including Pink Video, Adam & Eve and CombatZone. Consumers can choose from gay and straight-niche content, or take a multi-channel subscription package. 
Kurtis Potek, XTube accounts manager said, "Users had to plug away on clips they might like, and they wound up paying for each one. Instead of doing that, we chucked a whole bunch of content into different channels, with different niches, and they can subscribe to it for one low price instead of paying over and over for clips and scenes."
XTube plan to make more than 8,500 films from over 200 studios available via the streaming service in the coming months. Per-channel prices range from $14.98 to $19.98 per month, with bundle deals running from $29.96 to $39.96.

With 3.5 million users having joined XTube.com since its March ’06 launch, the site also has a large adult amateur-porn community where people can monetise their homemade content. Studios looking to place their films on one or more channels should contact Kurtis@xtube.com.
Timely seasonal offerings from Princess Productions

Following the success of Sexy Football Girls and Sexy Summer Girls from Milan-based content producer Princess Productions, they’ve recently launched Sexy-Xmas-Girls.com. Featuring European lovelies in a range of xmassy outfits and settings, entire galleries, single images, animated series and video clips can be supplied for mobile or online use. Banding content into non-nude (bikini), soft (tasteful nude/topless), spicy (‘cheeky exhibition’ with close-ups) and hard (sex, penetration) Princess hope to offer something at every level of content. Mrs Claus never looked so good!
Buttoned-up Bango
In November Bango launched ‘Bango Button’, a tool to transfer web media files to mobile with one click. The ‘Get On My Mobile’ button is being promoted toward social networking, forum, blog and media sharing sites, including Facebook, MySpace, YouTube, Bebo, Blogger, Flickr and WordPress. 
To adapt web content for mobile use, visitors to Bango’s web site generate code to insert into their own site, next to the content (such as a music file or photo) they wish to share. This produces a ‘Get On My Mobile’ icon for their customers or fans to select via their phone. This then sends a short URL to their mobile browser, which downloads the content to their phone when selected. 
Despite there being nothing to stop content providers offering Bango Button for free, Bango hope their users will charge for the downloaded media and bill it via their payment system.
One Bango Button fan is Claudio Tinnirello of Californian Electro-Pop band Moonlife. He commented, "Like most bands, we have a MySpace site where people can listen to our music and see when we have gigs coming up. Bango Buttons make it easy for our fans to get wallpapers and ringtones.  They'll even be able to get a map of where we'll be playing, making it easy to find the venue."
Further IPTV deals for Private

Mid-November saw Private announcing the launch of five additional IPTV services in Poland, the Netherlands, Italy, Greece and Portugal. Rolling-out through November and December, their platform-operating partners in these countries are all leading telecoms providers offering Triple-Play IPTV-based VOD. As of November this year, PMG had agreements with 23 IPTV/VOD providers in 11 territories, serving about 74% of IPTV subscribers across Europe.  
Private Media Group’s CEO Berth Milton said, “With launches recently taking place in France, Belgium, Spain and Germany, we are extremely pleased with the continued rollout in the fast growing IPTV/VOD market in Europe. Offering better buy rates and higher margin than traditional cable VOD, we expect the launch of our content on these platforms to add substantial shareholder value going forward.”
Multimedia Research Group Inc. forecast global IPTV subscribers will grow from 13.5million in 2007 to 72.6million by 2011, and 6.4million European subscribers now, to 30.4million European IPTV users by 2011- A compound annual growth rate of 48%.  

Sport finds mobile gold
Sports Media Group, publishers of the Daily and Sunday Sport newspapers, has reported a pre-tax profit rise of 24% to £5.4m. The group was formed following the purchase of Sport Newspapers by Interactive World in September 2007 for £50m. Sales are also up 24% over last year’s figures, seeing turnover rise from £9.1m to £11.3m- driven by soaring mobile revenues. £7.7m of that £11.3m turnover is due to mobile-related business, up from £6.8m last year. 
Sport Media’s chairman Simon Hume-Kendall said, "Our existing mobile and internet businesses have continued to perform well and are now benefiting from cross-selling opportunities following the acquisition of Sport Newspapers. Further new offerings, particularly in the area of user generated content, are being evaluated and the possibility of a joint venture or acquisition of IP in this area is being considered."
Last August the group engaged former Loaded editor James Brown as an editorial consultant, leading to editorial changes that have been well received by the papers’ retailers and readers, according to feedback and customer research. Sport Media say the refocusing of editorial is now complete, with features such as a weekly 12-page feature on Championship football proving popular with the readership. David Sullivan sold his 50% share in Sport Newspapers to Interactive World- the adult mobile phone content provider. The other half stake is owned by David and Ralph Gold, of Ann Summers fame.

Macs join the 21st Century

Porn Trojans have shattered the relative peace for Mac OS users, who’ve always regarded their home computer of choice as being far more secure than PCs, as Windows needs regular anti-viral patches to keep malware and other nasties at bay.

That smugness ended in November when a Windows-based Trojan made the leap to the Apple operating system via a fake video codec from Quicktime. This is a media decoding plug-in that users must install to play certain video formats. The hook used to snag Mac users was that old favourite, the free pornographic video clip. A member of the ZLOB family of Trojans that infected many Windows PCs last year, the new Mac version modifies the OSX’s DNS server and hijacks web requests. This sends the user to malicious, pornographic and/or phishing websites. Used by professional online criminals intent on raiding bank accounts rather than teenage hackers out for an online laugh akin to taking your Facebook page for a joyride, the Trojan is a significant omen.
Security researcher Gadi Evron said, "Apple's day has finally come, and Apple users are going to get hit hard. OS X is the new Windows 98." 
In the past hackers and internet scammers haven’t attacked Macs due to their limited market share, but this Trojan suggests a change in attitude. OSX may be perceived as having a large enough user-base that it’s become a viable target, and a new wave of cyber-attacks aimed at Apple-using beardy-weirdies has been heralded. Despite relying on tricking users rather than exploiting Windows’ string-vest-like security loopholes, the warning to Mac fans is clear; they now need to be as vigilant as Microsoft OS users (well, the sensible ones) have grown to be over the last decade.
Unused story from last month:

Adult studios slow to move to next-gen formats shock
Despite being the widely credited deciding factor in the VHS vs. Betamax fight, as well as helping DVD get a rapid following, it seems the porn industry is falling behind in the drive to embrace new disc formats.
At the time of writing, there are just seventeen HD-DVD adult films released, and a mere three Blu-ray titles. That’s despite more mainstream websites and retailers such as Tesco and WH Smith recently adding next-gen format films to their shelves, reflecting customer demand.
Industry analysts have speculated why porn producers have thus far been slow to adopt the higher capacity, HD-ready technologies. Principally the fact that both HD-DVD and Blu-ray discs are much more expensive to produce than DVDs, and that distributors feel it would be better to bypass formats and focus on online content delivery of HD content have been cited.

Bucking the trend, former Blu-ray supporter Digital Playground are releasing Island Fever 4, which they claim is the first dual-layer 30GB adult HD-DVD, as well as being the first to offer all special features in hi-def. Created by the director of the popular ‘Pirates’, Island Fever 4 features over five hours of content in full 1080p format, proper 5.1 digital surround sound and interactive menus- as well as AVN’s award for Best All-Girl Sex Scene, 2007.

Hollywood studio support for either HD-DVD or Blu-ray, and occasionally both, may be rich with behind-the-scenes deals, but for the adult entertainment industry the format of choice thus far has been HD-DVD. However Vivid Entertainment released Debbie Does Dallas … Again as the first Blu-ray title in March, and has 50 movies shot in HD with plans to release them in either or both formats depending on market demands, according to a Vivid spokesperson. 


In January Wicked Pictures released blue comedy Camp Cuddly Pines Power Tool Massacre as their first adult HD-DVD release, and a recent adult industry poll indicates that 59% of producers are now shooting content in HD quality, with an eye on next-gen disc sales.[image: image1][image: image2][image: image3][image: image4][image: image5][image: image6]
